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SUMMARY	 	 	 	 	 	 	 	 	 	 

The Heights at Eastwood offers a premier shopping and living experience with a mix of fashion, 
fun, dining, entertainment, and living quarters. The Heights at Eastwood also offers prime 
development opportunities with its desirable retail spaces.  Additionally, The Heights at 
Eastwood is located within the Eastwood Downtown Development Association, which 
encompasses the regions premiere destination for shopping, dining and entertainment.


HISTORY 
In October of 2011, our firm (then called WetFusion Creative), was engaged to develop an 
overall brand campaign, as well as certain deliverables related to The Heights at Eastwood 
Lifestyle Center (The Heights).  We assisted the DDA in creating a strategy for promoting the 
initial reveal of The Heights name and logo, as well as deliverables including a logo, a series of 
billboards, an updated project book, and a website.  In addition, our firm updated the DDA 
website (eastwooddda.org).  


Initially, we also suggested ongoing marketing activities to both create awareness of The 
Heights, as well as position The Heights as the premiere lifestyle destination consisting of retail 
shopping, restaurants, events and activities, as well as upscale apartment living.  At the time, 
certain factors made it undesirable to move forward with this phase of marketing activity.  


Today, we believe DDA has an opportunity to revisit this strategy to increase both the 
awareness of The Heights, but additionally, increase overall consumer traffic to businesses 
throughout the DDA.


OVERALL MARKETING STRATEGY	 	 	 	 

This proposed marketing strategy was completed to determine the the most effective way to 
communicate the overall brand message of the Heights At Eastwood, and drive traffic across 
various marketing channels.  


This strategy is designed to support the existing brand identity of The Heights At Eastwood of:  
“EAT. SHOP. LIVE. PLAY.”  The strategy would feature restaurant options (EAT), unique stores 
(SHOP), the hotel and apartments (LIVE), and entertainment events (PLAY). The strategy is 
supported by a consistent blog, social media, print, short videos, and community events to 
accomplish the following goals.
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http://eastwooddda.org


GOALS AND OUTCOMES 

Drive traffic to www.theheightsateastwood.com. 
Studio Ten Creative will refresh all website content, and will add an events calendar 
and blog, with a goal of attracting 2,500 visitors a month by the end of the year.


Increase social activity and interaction on Facebook and Twitter. 
Studio Ten Creative will post to your Facebook and Twitter 6-10 times a week 
(according to a content calendar), with a goal of generating a combined social 
following of 5,000 individuals through the end of the year.


Drive additional foot traffic to The Heights at Eastwood.  
Starting in Phase 2, Studio Ten Creative will help organize and promote 1-2 events, 
per quarter, attracting 200-300 people.


Build an email marketing list. 
Studio Ten Creative will create an email marketing strategy to build a marketing list of at 
least 1500 email addresses to be used for an email marketing newsletter (highlighting 
events, promotions and new tenants at The Heights).


 


IMPLEMENTATION 

To effectively market this brand message to the primary target audience and to accomplish 
these marketing goals, we recommend implementing the following marketing activities in 2 
phases.  To facilitate clarity regarding what we deliver for each goal, we have indicated specific 
activities that we will carry out.  


Additionally, while we would provide most of the delivery of marketing activities, this is a 
collaborative process.  To ensure a successful return on our marketing activities, we would 
meet with the Executive Director (or his designee) on a bi-weekly basis to 1) map out upcoming 
events, promotions, and activities that we will use in marketing, and 2) provide analytics and 
analysis on existing marketing activities. 
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PHASE 1: March - December 

WEBSITE 
Update the website with timely and relevant information on a regular basis, ensuring that all 
tenant and promotional information is current.  Further develop the website to integrate event 
calendars, as well as fully utilizing the blog feature (see below)


(1) Update empty pages with captivating content.

(2) Prepare a calendar of events for The Heights, Eastwood Towne Center, and Lansing.


BLOG 
Further develop the blog to include frequent construction updates, press releases, job 
postings, and promotions. The blog would serve as the primary marketing instrument for 
increasing the awareness of The Heights. All advertising, publicity and marketing collateral 
should refer back to the blog, which drives traffic to the website.

	 

	 (1) Create a content calendar, incorporating 4-6 posts each month, to include updates 	 	
on new tenants, construction, promotions, tenant features, etc.

	 (2) Produce content and publish the blog on a consistent basis, according to the 	 	
approved content calendar.

	 (3) Promote site content across social media channels.


SOCIAL MEDIA 
Continue to drive traffic to www.theheightsateastwood.com via social media sites including 
Facebook and Twitter. We will feature links to the blogs, videos, press releases, tenant updates 
and promotions, and other relevant articles related to The Heights, Eastwood, and the DDA.


(1) Create a social media content calendar.

(2) Increase activity by engaging followers.

(3) Focus on increasing following by creating content 1-3 times per day, according to 
the social media calendar.


EMAIL STRATEGY 
Create an e-newsletter by The Heights. This can be used to circulate information about The 
Heights to local residents and the community. The content would recap blog topics and include 
a list of local events, new tenant announcements, tenant promotions, and exciting 
development news.


        

	  (1) Set up e-news templates.

        (2) Implement email automation and send one email each month.

        (3) Create email drip campaigns.


Cost: $2000/month
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PHASE 2: 2015 

Phase 2 continues activities of Phase 1, increasing each aspect according to need, and adds 
the following:


PROMOTIONAL VIDEO 
Create a promotional video to showcase the features of The Heights. This video can be used 
for many different purposes. We recommend a short feature video of The Heights and a short 
video tour of the apartments. 


(1) Create video storyboards.

(2) Capture footage and set up interviews.

(3) Video editing and completion.


SPECIAL EVENTS  
Events create a buzz and provide an awareness. One of the best ways to increase visitors 
likelihood to revisit is to provide them with a great experience. Suggested events may include:

• Open House - Provides a way for the community to see the work  that is in progress and 

the plans for future completion.  

• Food Tasting - Hosted in a courtyard featuring several different restaurants or advertised as 
food crawl.


• Tourist Event - Work with Chamber of Commerce to promote The Heights at Eastwood as a 
tourism experience.


• Other Ideas - Fashion Show, Art Exhibit, Wine Tasting


ADVERTISING 
To increase awareness of The Heights at Eastwood we recommend the following advertising:

• Print - 4 different ads EAT. SHOP. LIVE. PLAY


(1) Prepare an ad plan of 4 ads per month, rotating messages in different publications.

(2) Create 4 different ads and coordinate placement.


• Billboards - 1 per month to attract visitors and create brand awareness

(1) Research placement opportunities.

(2) Create billboard artwork and coordinate placement.


• Movie Theatre Commercial - Promote The Heights apartment living

(1) Organize logistics of commercial.

(2) Format the apartment tour video to use as a commercial.


Cost: $4000/month (not including Media purchasing or event-specific expenses)
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