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We created this guide to help small business develop a plan for 
using social media to grow their business.  We’re passionate about 
helping small businesses get creative in their marketing and brand 
development, and we use both traditional, and digital strategies to 
make that happen.
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Before we get too far into this social media guide, let's start at the 
beginning. Ask yourself a few questions, for example:  

- What do you want to achieve with social media?   
- Are you looking to increase traffic and leads?   
- Are you looking to leverage your social media channels for managing PR 

and customer service?   
- Who is your target audience?  

All of these are important questions to ask yourself because they will help 
you determine a plan of action. Knowing what you want to accomplish 
impacts everything else you will do as you map out a strategy.  

By starting with the end in mind, you can make decisions about what social 
networks make the most sense for your business, what types of content will 
be relevant to your audience, and what content to post when.

1. START AT THE BEGINNING

Action Step: Take the time to sit down and develop a social media strategy. What does 
your business want to gain from social media marketing? 

Additional Resources: 
Social Media Strategy In 8 Steps 

Best & Worst Times to Post To Social Media 

http://www.convinceandconvert.com/social-media-strategy/social-media-strategy-in-8-steps/
http://www.mediabistro.com/alltwitter/best-worst-times-social-media_b56859


What is my overall goal for social media?

[  ] Generate New Customers 
[  ] Build Brand Awareness 
[  ] Public Relations 
[  ] Customer Service 
[  ] Other ________________________________________ 

Who is my target audience on social media? (ie: new customers, current 
customers, peers, etc) 

Which social networks will best reach my audience, and represent my 
brand?

[  ] Twitter  [  ] Facebook  [  ] Instagram  [  ] Pinterest  
[  ] LinkedIn  [  ] Vine   [  ] Tumblr 

Who will manage my company social media accounts?

How will I measure whether my social media strategy is successful?

SOCIAL MEDIA STRATEGY WORKSHEET



As you begin to implement a social media strategy, it's important to be sure your brand is 
consistent across social channels.  Not only should you consider how you plan to publish 
content across various social channels, but also how you present your brand visually.  
Here’s a few tips to build consistency: 
  
- Use common graphics and visuals on your social pages 
- Coordinate posts so that your message is the same across each channel 
- Make your brand easy to find by using the same images, logos and colors on each 

page. 

Using common graphics and visuals helps a customer quickly identify with your brand.  
You want to make it easy for your audience to identify your business or organization when 
they search for, or interact with your brand. 
  

2. BE CONSISTENT IN YOUR BRAND

Action Step: Take a look at our Top 5 Favorite Social Media Management 
Tools (next page) and choose which one would correspond best with 
your social media marketing goals. Coordinate all of your social media 
channels into the management tool.



SOCIAL MEDIA TOOLS

Thinking about when and where to post can be a challenge, but fortunately, there are various tools to help manage 
social media. Here are a few of our favorites: 

Hootsuite - is a free social media management platform that hosts your social media accounts to help maintain your 
presence. This platform allows you to schedule social media posts and also shorten and share links for optimal post 
length. Hootsuite also provides "Hootlet,” which is a browser extension that allows you to pull content from anywhere on 
the internet. Hootsuite offers additional analytics and added team members for a monthly fee. 
  
Sprout Social - is a paid social media management platform that allows you to post on your social channels and has an 
efficient platform for monitoring. Sprout Social also provides detailed reporting and analytics. This management 
software is worth it for multiple social media sites and professional reporting analytics. 
  
HubSpot –is a paid service that is highly effective for social media management and SEO. HubSpot allows you to post 
and schedule content through your social channels. It also has a “social inbox” that showcases specific social activity 
and published content. HubSpot also displays specific mentions or interactions on social media that are best for your 
business. HubSpot tailors its back end to help you gain business leads. There is also a keyword tool for search results 
and blog development. 
  
TweetDeck – is a free service that helps manage your social media sites. This is a web based management site for 
Mac and Windows that can be used to monitor your social media sites and schedule posts. It is also a great layout for 
hashtag searches, followers, and Twitter lists. 
  
Buffer – is available as a free tool, or with premium features for a monthly price. It allows you to schedule various social 
media posts and automatically staggers them within the day to showcase “real-time” posting. Monitor and maintain 
Facebook, Twitter, Google+ and more. Buffer also supplies social media analytics and reporting. 
  
More info - http://www.searchenginejournal.com/top-10-tools-managing-social-media-accou…

http://www.searchenginejournal.com/top-10-tools-managing-social-media-accou


It’s true - especially in social media - that a picture is worth 1,000 words.  
Social Media audiences are most attracted to compelling and relevant 
images - far more than they are by text alone. It’s important to use images 
that easily capture attention, while being relevant to your post’s content.  
Pictures and videos are also far more likely to be shared than words alone. 

For many brands, videos can be a huge source of engagement.  Video 
content doesn't have to be a full-fledged commercial production.  Many of 
our clients produce simple video blogs, with regular tips and updates.  You 
can develop these videos internally or work with partners that specialize in 
helping you communicate through video.   

Ideally, video content should be 30-90 seconds long.  That may seem short, 
but you'll find that videos that fit in that time frame are the most watchable 
and shareable.  Even when you have more to share, that's a great opportunity 
to create multiple videos or multiple parts to a particular subject about your 
company. 

3. USE VISUALS

Action Step: Make it a point to incorporate relevant images into your posts.  Start simple - you 
probably already have images and photographs related to your business, use these visuals! 
Showcase your team members, products, and your story with visuals

Pro Tip:  Make sure to format your visuals 
to the particular social media outlets.  

Use THIS GUIDE to help with sizes.

http://www.mediabistro.com/alltwitter/social-media-cheat-sheet-2014_b57594


Social Media content is about two things: 

1) driving traffic to your content, and  
2) publishing content that is easily sharable      

You only have seconds to engage your audience with content that is both relevant to your 
audience, and compelling enough for them to want to share.  Focus on creating content that 
your audience will be interested in, and find valuable enough to want to share with their 
followers. 

For Facebook, a best practice is to post about 40-100 characters of text per post, along with 
a relevant image.  

Twitter’s requirement for characters is limited to 140 but a more “share-friendly” tweet is about 
100-120 characters. 

4. KEEP IT SHORT AND SWEET

Action Step: The “keep it short and sweet” motto should be cohesive in your social media content 
schedule. Adapt your posts to this philosophy and mold your posts to be consistent in length and 
overall structure.

PRO TIP: 
Social media marketing 
research shows that it is 
helpful to follow the 70/30 rule. 
70% should be engaging and 
exciting content that you share 
from other sources, with no 
more than 30% promoting your 
own content. 

ADDITIONAL RESOURCES: 

5 Tips For Creating Social Media Content 
The Ideal Length of Social Media Content (from FastCompany) 

http://socialmediatoday.com/kim-goff/2371101/top-5-tips-create-effective-social-media-marketing-strategy
http://www.fastcompany.com/3028656/work-smart/the-proven-ideal-length-of-every-tweet-facebook-post-and-headline-online


When you think about how much you’re already doing to market your business, it’s no 
surprise that many small businesses are resistant to adding to their already overflowing plate 
of "things to do," especially when it comes to things they don't understand.  I often find that 
blogging falls into the category of "things-I-just-don't-have-time-for-because-I-don't-see-the-
benefit." 

If that's you, you're not alone.  In fact, research shows that less than 18% of small businesses 
have an online blogging presence.   Here's the good news - that means that when you start a 
blog, you'll be far ahead of most of your competition!  And, companies that blog get 126% 
more leads (socialmediatoday.com).  If that wasn't enough of a reason, here's 7 more reasons 
that blogging might be good for your business. 

5. WHY YOU SHOULD HAVE A BUSINESS BLOG

PRO TIP: 
Make sure your blog is easily 
shareable. Include share 
buttons to allow visitors to 
spread your blog posts across 
social channels. 



1. Blogging Has a Lower Cost Of Investment
Blogging allows you to create a far greater return on 
investment than many traditional advertising methods by 
spending your time creating content that attracts the right 
type of customers.  Blogging is a relatively inexpensive tool 
that can provide a huge return when used correctly. 

2. Blogging Allows You To Share Your Expertise
By creating relevant, helpful content - on a regular basis - 
your readers view you as a subject matter expert, and that 
increases the chances that those readers will become 
customers. 

3. Blogging Makes Your Site More Findable
Blogging helps you build large amounts of searchable 
content that makes your company much more findable 
online, especially for the things your target customers are 
looking for.   More organic search traffic to your blog means 
more qualified leads to your online presence, which 
increases the quality of leads that contact you. 

4. Blogging Gives Your Company A Voice
People want to do business with people.  Blogging allows 
your entire company to be a part of the client conversation, 
exposing your customers - and potential customers - to a 
much deeper relationship with your company.  

5. Blogging Helps You Sharpen Your Focus
By creating relevant content on a regular basis, you 
find yourself having to have a laser focus on who you 
are, and why you matter to customers.  Blogging 
makes you think about everything you publish, and 
make sure it lines up with what you want to say about 
your company.  

6. Blogging Results in Much Higher Quality Leads
Creating relevant content on a regular basis gives 
potential customers (leads) a reason to keep coming 
back.  The more someone is exposed to your content 
- and your business - the better they are able to make 
a decision about you and your company.  

7. Blogging Makes You Sharable
Not only does blogging make you more findable, 
creating content on a regular basis gives your ideal 
customers an opportunity to share you with their 
friends.  Creating great content that is relevant to your 
customers is an invitation for them to spread the 
word. 

Check out more about creating a business blog: 

7 Keys To Your Business Blog 
5 Steps To Starting A Blog For Your Business

Action Step: It’s time to start blogging! Use our Top 5 Favorite Blog Platforms as a reference in 
building your blog presence, and get started creating great content!

http://studiotencreative.com/blog/2014/3/13/7-reasons-blogging-is-good-for-your-business
http://studiotencreative.com/blog/2014/3/13/5-keys-to-starting-a-blog-for-your-business


Squarespace – is a paid website development platform that integrates a blog presence right within your site. This 
is an easy to use service that includes editing tools and also allows you to schedule your posts. Google Author 
Rank is also built into your blog which is an added bonus.

Wordpress – is a free service with particular options that is a blog post generator that allows you to customize 
your posts. Wordpress has been said to dominate 19% of the internet in usage. A benefit of Wordpress is all of 
the creative templates and plugins that are available to enhance your blog. Note -Wordpress can be a bit more 
complicated because of multiple plugins that can be added to your blog.

Tumblr – is a free service owned by Yahoo which includes custom domain names and custom blog design 
templates. Tumblr is also easy to use through mobile devises particularly with image uploading. Tumblr is also the 
content collector and curator. It is also helpful in adapting your blog into a mobile version.

Blogger – is a free service owned by Google, which is already beneficial in SEO and search efforts. Blogger is 
created through a Google or Gmail account and easily connects to Google+. It is an easy to use platform with 
customizable themes and add-ons.

Medium – is an up and coming blog platform that was created by the originators of Twitter. This allows it to be 
very Twitter friendly. It is not as easy to use as the other blog platforms listed but does have its own benefits. 
Medium is a helpful platform to connect with other bloggers for editing purposes and tips. Medium would be a 
good fit for a particular blog presence or secondary blog. 

TOP 5 FAVORITE BLOGGING PLATFORMS

http://thenextweb.com/apps/2013/08/16/best-blogging-services/2/


When it comes to scheduling posts, don’t post and leave. Effectively managing 
your social media means making sure to take the time to engage in conversation 
with your audience. Listen and share. 

Your customers regularly use social media to ask questions, and looking for insight 
about your business.  Social Media gives you a great opportunity to help your 
customers connect with your brand, if you’re willing to engage in the conversation.  
Remember what your teacher used to tell you? “There’s a reason you have two 
ears and one mouth, so you can listen twice as much as you talk.”  

That’s still a good rule, and it’s especially helpful on social media.  Spend time 
“listening” to your audience, and engaging them where they’re at. 

Businesses have been listening to their customers for a long time. The only thing 
that has changed is everyone has a microphone, and social media creates almost 
barrier-free access between brands and customers.

6. ENGAGE YOUR AUDIENCE

Action Step: Budget time in your social media plan to “listen” to your audience, and 
engage them in conversations 

PRO TIP: 
Want to engage your 
audience? Follow them back - 
especially on twitter. Create 
Twitter lists and customize your 
audience to organize your 
followers and integrate it into 
your social media strategy.



While we definitely recommend starting with what you can handle it is easy to 
imagine that Facebook and Twitter are the most important channels for social 
media marketing.  

This is isn't the case. Pay attention to what social networks work best for your 
business.  If your Facebook page is gaining attention, post content directing your 
audience to your additional social networks as well as including it in your “About” 
section. Make it easy for your audience to find you on various forms of social 
media. 

Don’t disregard YouTube, Pinterest, Blogging, Google+ or Instagram. Videos, for 
example, are a great form of visual content and using YouTube can expand your 
reach with their features. YouTube is the second most used search engine in the 
world.  Brands that create great video content can drive huge amounts of traffic 
through YouTube.

7. EXPAND YOUR REACH

Action Step: Start with what you can easily manage, and then leverage your audience to 
expand your reach across other social media networks that make sense for your business.

PRO TIP: 
Even if your audience is small, creating 
valuable content on a regular basis is 
the best way to expand your reach.



Social media is just another avenue for you to express your business and 
your brand identity. Focus on creating a relatable voice on social media, 
being authentic in engaging your audience. 

There is a balance of representing your brand through your content by 
being professional but also with personality.  Depending on your brand 
personality, you can use social media to help make your business more 
“human.”  Whether you’re a professional service firm, a retail boutique, or 
a restaurant, there are a lot of easy ways to make your brand relatable like: 

- Sharing photos and stories about your team 
- Have a sense of humor, and try not to take yourself too seriously 
- Remember that your audience wants to connect with you - make it easy 
- Give your social media team permission to be a “person” not just a 

social media account. 

If inbound social media is your business marketing plan, hire or select 
someone within your business to express your brand online with charisma 
and civility. Treat the idea of your online presence in the same dynamic of 
customer service. How would you want to be treated? What are your 
expectations when dealing with customers among your employees?

8. MAKE YOUR BRAND RELATABLE

Action Step:  Be friendly and consistent in your overall social media approach. Don’t have 
the perspective that social media is just another part of the marketing world. Embrace it and 
be genuine. Although your audience cannot physically see you through your social media 
channels, the tone and values of your business are still expressed.

PRO TIP: 
Define your brand personality, and stick 
to it.  Humanize your brand by letting 
your personality shine as you engage 
with customers online.



We’d love to talk more about your social media marketing plans.  We know 
how overwhelming it can be, which is why we’d love to help.  Simply click 
on the link below and we'll connect with you to schedule a 30 minute, 
FREE consultation.  As part of the consultation, we'll review your existing 
marketing strategy and website, and give you tips you can use to increase 
your marketing effectiveness. 

During your free consultation, we'll help you: 

- Evaluate your current brand identity to make sure it matches your ideal 
customer. 

- Audit your website and social media strategy, and provide you with 
practical changes you can make to increase your digital marketing 
effectiveness. 

 - Provide you with a customized summary of a few simple tips you can 
use to get the most out of your current marketing strategy.

READY TO GET STARTED? 
WE WANT TO HELP!

CLICK HERE FOR YOUR  
FREE CONSULTATION

http://www.studiotencreative.com/consultation-landing-page


Contact Us: 
contact@studiotencreative.com 

517-803-4390 
@studiotencreate 

912 Centennial Way Suite 300 
Lansing, MI 48917 

Our specialty is helping businesses "GET CREATIVE" in their 
approach to marketing and brand development.  We are 

creatives: designers, producers, copywriters, and programmers 
that work together to solve your creative problem.

mailto:contact@studiotencreative.com

